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The Breeze - Music of My Generation

The Breeze isn't just radio — it's a soundtrack to your
life. It's that unmistakable feeling when the first
notes of a long-forgotten song spark vivid memories,
transporting you to a time when the world felt
simpler, and every lyric seemed written just for you.

Our playlist is designed with intention: timeless chart-
toppers from the '80s and '90s blended with the rich
influence of the "70s — the music that defined not only
your formative years but the moments shared with your
parents, your friends, and your first great adventures. These
are the songs that built the soundtrack of a generation,
and they still resonate today.

The Breeze speaks directly to an audience that values
quality, connection, and experience. Our listeners —
confident, accomplished, and future-focused — are
homeowners, professionals, and adventurers planning the
next chapter of their lives with the same passion they once
brought to the dance floor.

Five decades of music, endless memories — and a station
that understands the power of both.

The Breeze: the songs that shaped
your past and promise new
memories for your future
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Less Talk. More Breeze.

“ Because life’s too short to wait for the music. ”
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Wake Up to
Dave Stretton

Weekdays, 5am-10am

Early mornings deserve a voice that feels both energising and
familiar and that's exactly what Dave Stretton brings to The Breeze
Breakfast Show. From 5am to 10am each weekday, Dave sets the
tone for the day with his relaxed charm, quick humour, and a
playlist designed to make mornings flow.

Away from the studio, Dave's world revolves around family and his lifelong passion
for sport. A true enthusiast, he's played soccer, rugby league, and rugby union, and
while the elusive grand final win slipped through his fingers, the love of the game
has never left him. Weekends often find him in front of the big screen, immersed
in the highs and lows of every match.

Sport runs in the family too. Supporting the Sydney Roosters in the NRL and
Manchester City in the EPL isn't just personal, it's a tradition shared with his dad
and brothers, a bond that goes beyond the scoreboard.

With Dave, mornings aren't just about getting up and out the door—they're about
starting the day with great music, great company, and a voice that feels like part
of the family.
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Your Work Day
with Donna Lynch

Weekdays, 10am-3pm

Donna Lynch brings energy, warmth, and a passion for giving back to The Breeze
every weekday from 10am to 3pm. When she’s not behind the mic, Donna
channels her drive into planning and hosting events that raise funds for
charities close to her heart, particularly the Children’s Hospital, where
every dollar raised is a victory.

Her media career spans decades and formats, from the Snowy Mountains of NSW
to Canberra and Brisbane. Donna has worked across TV, press, and radio, hosted

a children’s TV show, reported for Channel 9's lifestyle program, and was one
of the original hosts on Queensland's Footy Show. Along the way, she's
interviewed legends from Phil Collins and Barry Gibb to Charlton Heston
and Spike Milligan, as well as some of Australia's top sporting stars.

Off air, Donna enjoys family time at the beach, planning her next
getaway, and cheering on her favourite rugby league teams. She
believes in celebrating life—whether it was her unforgettable 50th
birthday surrounded by loved ones or a glamorous night out with
friends at a restaurant in New York featured in Sex and the City.

With Donna, every morning is about connection, joy, and making the day
a little brighter for everyone.
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Drive Home with Chris Hull

Weekdays, 3pm-7pm

Chris Hull brings energy, humour, and a love of life to The Breeze Drive every
weekday from 3pm-7pm. Whether he's sharing the latest hits or swapping
stories from the world of sport, wrestling, and pop culture, Chris connects
with listeners through his infectious enthusiasm and genuine personality.

A true sports fan at heart, Chris also has a passion for music, comedy, and a good steak
paired with a cold beer. He enjoys the simple pleasures of life—a meat lover's pizza, a classic
comedy movie, or a lazy day dreaming on a Hawaiian beach if he ever hit the lottery. His top
movie picks? Flying High and Monty Python's Life of Brian, timeless classics that never fail
to entertain.

Chris' path to radio is full of interesting detours. He was a champion ten-pin bowler

in his younger years and even signed up for Channel 7's reality show Beauty and

the Geek, only to be sidelined by a bout of flu. As a child, he performed as Dopey in _
Snow White and the Seven Dwarfs at the Johnny Young Talent School, entertaining y
shoppers at major Brisbane centres on weekends—a hint of the performer he would
become.

Off air, family is everything. Chris cherishes evenings at home with his wife and two boys,
enjoying takeout and movies together.

With Chris at the wheel of the drive show, afternoons on The Breeze are full of laughs and
great music.
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Unwind with
Murray Shoring

Weeknights, 6pm-9pm

Murray Shoring guides listeners through their evenings on The Breeze,
delivering a mix of timeless music, engaging stories, and a voice that feels
instantly familiar. Beyond the microphone, Murray is a highly sought after
voiceover artist, lending his distinctive tone to radio, television, and corporate
projects, including the iconic “message on hold” for Qantas across Australia,
the USA, UK, and New Zealand.

Murray's radio career began at 4CGR in Toowoomba before returning to his hometown
of Brisbane, where he has spent the bulk of his professional life. Alongside radio, he has
worked in television hosting two Brisbane shows and continues to be deeply involved
in film and TV production, both in front of and behind the camera. His recent work
includes acting in multiple series and films, as well as serving as Location Manager

on several productions, including TV commercials.

Music has always been at the heart of Murray’s life. From The Carpenters to the
Eagles and Fleetwood Mac, these timeless artists remain personal favourites, He
still wishes he could have seen The Carpenters live in Brisbane back in 1972.

Family and home are equally important. Married with two children, one living
in New York and the other constantly on the move, Murray shares his life with
his three beloved Maine Coon cats and two rescue Golden Retrievers.

Unwind each night with great music and Murray Shoring on the Breeze.
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Start Your Weekend
with Jodie Shepherd

Saturday & Sunday, 6am-12noon

Jodie Shepherd has spent more than two decades in radio, carving
out a career defined by passion, creativity, and connection. Born in
Tasmania but raised along the North Queensland coast, Jodie has
always embraced the sun, surf, and laid-back lifestyle, though she
admits winter has its perks, especially the chance to show off her
love for stylish boots.

Her journey has also taken her through the outback - where she famously
shouts, “Giddy up!”- before returning to the coast wiggling her toes in the
warm sand of Australia’s best beaches. Outside the studio, Jodie channels
her creativity into art projects, finding inspiration and balance in her
personal pursuits. She shares her home with her beloved four-legged
companion, Gigi, who keeps her life lively and full of love.

Jodie's radio career began behind the scenes as a Promotions

Manager, a role that sparked her love for the industry. From there,

she went on to host her own breakfast show for an impressive ten

years before making the exciting move to The Breeze, where she f
now brings her energy, warmth, and wealth of experience to the :
weekend.
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Weekends with
Dave Andrews

Saturday & Sunday, 12noon-6pm

Dave Andrews has been a familiar voice in Australian homes for years, bringing his
passion for radio and classic hits to every show. With an encyclopedic knowledge
of the music you love—and an equally deep devotion to his beloved Broncos, Dave
knows how to keep listeners entertained.

Known for his quick wit and cheeky puns, he's guaranteed to deliver plenty of
laughs alongside the biggest hits of the last five decades and the best hits of today.

The Breeze & Dave Andrews, the soundtrack of your weeks from midday Saturday
and Sundays.

breeze.radio | 61 7566 566 00 | sales@breeze.radio Jf\h\{/\b__r/eeze



Outside Activations

Rock Your Business Event

Want serious impact? Put your brand front and centre with a live broadcast activation from The Breeze. The
team can show you how to make your next sale, store opening, or event impossible to ignore.

Our promotions team will tailor a campaign that includes everything from on-site personalities to create energy
and excitement. Included in your event package are radio personalities on site, a campaign of radio promotional
commercials in the lead-up to your event, games, prizes, and giveaways to engage your audience.

An outside activation is a true rock n roll atmosphere that gets people talking

Available 7 days a week (subject to staff availability), these activities are designed to attract customers, boost
sales, and build your brand.
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How People Listen to Radio

The listener landscape has changed with a large number of
listeners streaming radio as well as listening live. Radio dominates

dt k f I'f the Australian audio landscape, with listeners tuning in for an
Soun rac o vour I e average of 13 hours and 25 minutes each week.

The Breeze is the music of my
generation delivering the greatest
hits and memories from the 60’s

through to today’s biggest chart
tOppe rs. 18% Listen to total radio

Radio’s Resilience

94% Listen to total audio

62% Listen to total commercial radio

About 1in 3 Australians . n
____________________________________________________________________ - Listen to ad- ted
aged 2 54 Strea radlo B suppors;eamil; 31% -

weekly, a 6.5% year-on-
year increase. This age
group remains the largest
consumer of both live and
streaming radio.

Listen to ad-supported Spotify 17%

53% 47%

station for
women aged
25 64 21% of people 53% of all people 83% of all people 52% of Australians
listen at Home listen to radio listen to radio in consume audio
at work the car or video podcasts
monthly
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Our Network at a Glance

With The Breeze Radio Network, your
brand isn’t just heard, it lives where your
customers live, work, and play.

The Breeze is one of Australia's fastest-growing regional radio networks,
broadcasting across Queensland and New South Wales with a footprint that
extends from major cities to regional communities. Our format is simple yet
powerful: easy listening hits from the past five decades, delivered with warmth,
familiarity, and personality.

Reaching a highly engaged audience primarily in the 35-64 demographic, The
Breeze connects with listeners who value quality, stability, and community. This
audience represents strong purchasing power and brand loyalty making it a
valuable market for advertisers.

What sets The Breeze apart is the blend of trusted local personalities and

a consistent, feel-good music format that keeps listeners tuned in longer.
Whether at home, at work, or on the move, The Breeze provides the perfect
soundtrack for everyday life.

Why Advertise with The Breeze?

Brand Credibility: Association with
a trusted network that's built on
heritage and loyalty.

Proven Reach: A growing regional
footprint across multiple markets
in Queensland and NSW.

Flexible Solutions: From on-air
campaigns to outside activations,
we tailor packages to deliver
measurable results.

Engaged Audience: Listeners

who actively connect with our
presenters, promotions, and on-air
community.

Partnering with The Breeze goes beyond airtime, it
places your brand directly in front of your audience

thebreeze
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Gold Coast & Tamborine
Mountain Queensland

Potential Reach

.« The Breeze (35-64 Age Demographic):
~222,048 people

D . Combined Reach (25-64 Age Demographic):
@ Brisbane | e ~337,300 people
~ % . All People Aged 10+:
\ ~500,582 people
JRFiEa ¢ Markets

Gold Coast, Canungra, Tamborine Mountain

= 7 Reach and Frequency
. While Rebel FM and The Breeze are included in the Gold

[P-" J ‘._’I_T_éfl‘hbqri‘ne Coast survey, specific results are not publicly released. To
g v '._-MOU:I_')_'C___aln. Gelld] Qeri estimate reach and frequency, we have used available GFK
' N & 1}:.{= & survey results for the Gold Coast to develop cost per thousand,
1 o _ Clariur'fg"ria"-'-l' " reach, and frequency figures for our market.
e, % i : \ I ™ _:.-..'- W '
K\ . Fy ; BN A Based on an estimated conservative 2 station combined

X P 1 55 ! W g R W RS reach of 12% (6% each for Rebel and Breeze), the following

{-:'_." Kl R T T ety figures apply to the population of all people aged 10+ (500,582

¥C ' 1 w0 . “.‘."’:'-.L_,_’}_;-'--- R people):
' ”&* h U ' - Average Persons Reached: 60,070
L T : - Uniqgue Listeners: 8,127

Impressions (based on a schedule of 60 spots per
month): 487,647

Cost per Thousand (CPM): $6.18 (based on a spot rate of
$60)

Estimated Reach: 58,586
Frequency: 8
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Logan & Scenic Rim
Queensland

A
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Market Overview

£ i Logan City is one of Queensland’s most dynamic and
rapidly growing regions. As the state's third-largest city
L Sty |:| outside Brisbane and the Gold Coast, Logan boasts a
& ""H': o ""l ] _ diverse and expanding population. The area’'s development
!_'L - is driven by significant infrastructure projects, including
B the new inland freight rail line connecting Queensland to
southern states via the Port of Brisbane. This development
is complemented by residential expansions such as
Yarrabilba and Springfield Lakes, positioning Logan as a
- !- j 2 key growth hub in Southeast Queensland.
i 1 - “h . -
ey _ N Uogan @y ‘ - Potential Reach
— .- The Breeze 35-64 Age Demographic:
- ~118,700 people
Combined Reach (25-64 Age Demographic):
~162,800 people

. All People Aged 10+:
t ~ 268,600 people

n i

"‘f ' @ Gold Coast

: --r }. Markets Covered
. v ,._;r'.P : \ L Logan City
* iﬁ.".ﬁ‘ T‘;f‘.:!' *.31; s “\--.‘__“~ .o i - Jimboomba
' & f::.f"*‘ Az u...:, ot Logan Village
_ T et .
b SRR - Yarrabilba
J LR ‘H} . Beaudesert
r . - Kooralbyn

breeze.radio | 617 566 566 00 | sales@breeze.radio thebreeze




-@iaroom

“®Goondiwindi

® Brisbane

@ Gold Coast

@ enterfield
\ -

breeze.radio | 617 566 566 00 | sales@breeze.radio

Darling Downs Queensland

Market Overview

The Breeze serves a diverse and dynamic audience across
Queensland’'s Darling Downs and Border regions, including
the towns of Chinchilla, Miles, Stanthorpe, Goondiwindi, and
Tenterfield. This area is characterised by a blend of agricultural
heritage, strong community ties, and a growing local economy.

Key Market Insights

Goondiwindi: With a median weekly household income

of $1,560, Coondiwindi stands out as one of Queensland'’s
higher-income regional towns. The Breeze is one of only two
commercial radio stations broadcasting to this key border
town, ensuring your brand reaches a highly engaged audience
year-round.

Stanthorpe: Known for its cooler climate and proximity to the
Cranite Belt wine region, Stanthorpe has a median age of 50,
indicating a mature and stable demographic. The median
weekly household income is $953, reflecting a community with
established lifestyles and significant local engagement.

Audience Reach
35-64 years: 23,660 listeners
25-64 years (combined reach): 30,366 listeners
All 10+ years: 54,585 listeners

Market Coverage

The Breeze broadcasts across the following towns:

Chinchilla - Goondiwindi
Miles - Tenterfield (NSW)
Stanthorpe

This extensive coverage ensures your brand reaches a broad
and diverse audience across multiple regional markets.

thebreeze
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Wide Bay Queensland

Market Overview

The Wide Bay region, encompassing major cities such as
Bundaberg, Hervey Bay, and Maryborough, has consistently
outpaced Queensland's average population growth over
the past two decades. The area is projected to grow to more
than 430,000 residents by 2031, driven by its appeal as a
retirement destination, affordable housing, and a relaxed
lifestyle. The median age in the region is 49 years, with
individuals aged 65 and over comprising over 23% of the
population. (Australian Bureau of Statistics)

Hervey Bay, situated between the mainland and Fraser
Island (K'gari), is renowned as the whale-watching capital
of Australia, attracting visitors worldwide to withess the
annual humpback whale migration.

Potential Reach

The Breeze 35-64 Age Demographic:

~ 76,263 people

Combined Reach (25-64 Age Demographic):
~ 95625 people

All People Aged 10+:
~ 128,753 people

Markets
Bundaberg - GinGin
Biggenden - Burrum Heads
Childers - Woodgate
Maryborough - Wallaville
Hervey Bay - K'gari (Fraser Island)

thebreeze

N



Far North Queensland

hEWeipa .
3 Market Overview
Far North Queensland is a dynamic region where adventure
meets opportunity. The area’s high disposable income,
particularly among Fly-In Fly-Out (FIFO) workers in mining
hubs like Weipa, translates into significant consumer
\ spending in major Queensland cities such as Cairns,
7@ Cooktown Townsville, Brisbane and the Gold Coast. Additionally,
the region’s rich tourism offerings—including hunting,
fishing, and 4WD adventures—attract both domestic and
international visitors.

@ Cairns
Karumba Central Queensland plays a pivotal role in Australia's

“"@Normanton mining sector, with projects like the Alpha Coal Project
and the Callide Valley coal region contributing to the area’s
economic strength.

Potential Reach

« The Breeze 35-64 Age Demographic:
. ~ 44,265 people
JuhaSreek e W e Collinsville - Combined Reach (25-64 Age Demographic):
bod @ Richmond d ~ 57096 people
. All People Aged 10+:
~ 101,780 people

Markets
Biloela - Alpha
Monto - Karumba
®Alpha e . Moura - Richmond
\‘-fl-'.-h-", . - Cooktown - Julia Creek
MoUrajeii® Biloela Wei Collinsvill
L __&_-.fMonto eipa . ollinsville
Theodore . Normanton
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Gloucester, New South Wales

Market Overview

Nestled just a few hours from Newcastle and the coastal
Creat Lakes region (Forster-Tuncurry), Gloucester offers a
scenic tree-change lifestyle with access to the Barrington
Tops National Park. This charming town has a population
of over 3,000 residents, with nearly 70% aged 35 and
above. The median age in Gloucester is 54, reflecting a
mature audience with strong ties to the local community.

The Breeze is the only local radio station in Gloucester,
offering a soft adult contemporary format, making it
the go-to choice for music, local news, and community
updates.

Potential Reach
.« The Breeze 35-64 Age Demographic:

~1,092 people

«  Combined Reach (25-64 Age Demographic):
~1,323 people

+ All People Aged 10+:
~2,839 people

Markets Covered

GCloucester
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